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Executive Summary
2018 Boomer Travelers

Boomers anticipate taking 4-5 leisure trips in 2018, for which they will spend 
~$6,300 across all trips.

Half (49%) are making plans for domestic only travel while the other half (47%) 
have their sites set on both domestic and international travel.

Bucket list trips continue to be the focus of many 2018 international trips, while 
multi-generational, summer vacations, and weekend getaways are most 
commonly identified as the motivation for domestic travel.

The majority of trips are still being planned and/or discussed.  Only 23% of 
international and 13% of domestic trips have been booked thus far. That said, of those 
in the planning phase, as seen in the past, most (75% international, 72% domestic) 
have chosen their destination.

Regarding destinations, the Caribbean/Latin America and Europe remain the most 
popular international destinations, while Florida and California continue to draw the 
most domestic vacationers.
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Executive Summary
Travel Specifics

Air travel is the most anticipated mode of transportation for Boomers, whether traveling 
internationally (87%) or domestically (66%). That said, the American road trip (60% 
personal vehicle) is a close second to air travel for domestic destinations.

And while accommodation options have expanded in the past few years, hotels/motels 
are still the dominant choice for both international and domestic travel (62% each).

There is one interesting difference among 2017 and 2018 travelers, more related to 
their emotional state.  In 2018 there are significantly more Boomers who indicate their 
desire to travel is to relax and rejuvenate (49% vs. 38%) and to get away from normal, 
everyday life (47% vs. 39%) than what was reported in 2017.

time in the coming year (68% vs. 59% 2017) and many are not likely to work while on 
the trip (44%).

In fact, Boomers do not tend to mix business with pleasure very often.  Only 25% of 
those employed claim to have extended a business trip in the past two years to add in 
some leisure time.
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Executive Summary
Generational Travel Differences

Travel Agendas > Millennials and GenXers are more likely to travel both domestically 
and internationally (64% and 59%) than are Boomers (47%). Millennials are planning 
significantly more international trips (2.6) compared to Boomers (1.5)

Motivation for Travel >  Millennials are more likely than Boomers to include the desire 
for adventure (27% vs. 21%), to try something new (24% vs. 15%), or to improve their 
health (12% vs. 2%) as motivators for travel in 2018.

Spend >  GenXers ($5,434) anticipate spending less than Boomers ($6,395) and 

Loyalty Programs > Although Millennials have lower levels of participation in travel 
loyalty programs compared to Boomers (ex: Air 65% vs. 79% enrolled) those who are 
enrolled are significantly more loyal to the programs than are Boomers (ex: Air 83% vs. 
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Executive Summary
Generational Travel Differences (continued)

Work & Play >  One of the more distinct differences in the generations is in their 
approach to work and vacation, among those who are employed.

in 2018 (79%) compared to Boomers (68%).

However, they are also more likely to bring work with them, as are GenXers
(74% Millennials, 65% GenXers, 56% Boomers), as 47% of Millennials feel it is 

compared to just 16% of Boomers who feel the same.

And perhaps the younger generation are just better at mixing work with pleasure 
as twice as many Millennials (53%) have added leisure time to a business trip in 
the past two years compared to Boomers (25%).
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Detailed Findings:
Sizing The Audience
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2018 Boomer Travel Audience
As seen in past years, a significant portion of Boomers anticipate taking both a 
domestic and international trip in 2018.  The total number of trips they are hoping 
to take has not changed year over year, rounding out between 4 and 5.
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Audience Profiles

Base: 28 ** 347 339

Overall, the composition of Boomers 
does not change dramatically based on 
their travel destinations.

Boomers who anticipate traveling 
domestically and abroad in 2018 have 
only slight differences in their 
demographic composition compared to 
domestic only travelers.

The single/never married Boomer is 
more likely to travel domestically in 2018 
than internationally.
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Top Motivators for Travel
While the motivation to travel continues to stem from the same 
three drivers, in 2018, there are significantly more travelers 
indicating the desire to use travel to relax and get away from 
everyday life, than what was indicated in 2017.

Beyond the top three, some interesting differences in motivation exist by generation, 
please reference the Appendix for generational slides.
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Detailed Findings:
Travel Plans
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Number of Trips Anticipated
Almost all Boomer travelers (96%) anticipate at least one domestic trip in 2018, 
while just over half (51%) indicate plans for international travel. 

On average, Boomers will take five leisure trips in 2018.
Overall, Millennials anticipate taking more trips in 2018 than Boomers, citing 6 trips in total.  While the number 
of domestic trips remains relatively the same across ages, it is the higher number of international trips among 
Millennials (2.6) that pushes their total trips higher. 
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2018 Travel Spend Anticipated
Boomers plan to spend more than $6,000 on travel in 2018, with more than one-
third estimating they will spend more in 2018 than they did in 2017. 
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Types of International Trips

Of the trips planned for 2018, Bucket List are 
mentioned most often among Boomers.

The other trip types that account for almost 
50% of all Boomer travel plans are summer 
vacations, multi-generational trips, romantic 
getaways, celebration vacations and solo 
travel.

GenXers have similar trip type aspirations to 
Boomers with the exception of far less focus 
on Bucket List Trips (13%).

Millennials have little interest in Bucket List 
Trips (6%), but indicate a wide variety of trip 
types anticipated in 2018 instead.

*
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Commitment to International Travel
While a majority are still planning or dreaming about their 2018 trips, more 
Boomers have actually booked their travel by September 2017 (23%) than those 
in 2016 (17% had booked 2017 travel).

Millennials are more likely to state they are in the planning phase (57%) versus the idea phase (26%) 
when compared to Boomers.
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International Destinations
International travel in 2018 is focused on the Caribbean/Latin America and Europe, as seen in past 
years.  

There are a few changes this year; traveling to Mexico, Canada, or England is down significantly 
compared to anticipated travel in 2017 (was 22%, 17%, 15%, respectively).
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Types of Domestic Trips
For Domestic travel, a substantial portion of  

multi-generational trips, and weekend 
getaways.

The other types that account for another 40% 
of all trips are holiday, bucket list, solo, 
romantic, celebration, and family reunion.

A few trip types are worth noting by 
generation;

A quick weekend getaway is a more popular 
trip type among GenXers (16%) than they 
are among Boomers (11%) or Millennials 
(12%).  

Millennials are more likely to be planning a 
celebration vacation (9%) than are GenXers
or Boomers (6% each).
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Commitment to Domestic Travel

approximately one out of ten trips currently booked, with the remainder split between planning and 
dreaming.

Among the types of trips still in the idea phase, weekend getaways, summer vacations, and multi-
generational trips top the list.
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Domestic Destinations
While a variety of U.S. destinations are on the agenda for Boomer travel in 2018, they 
gravitate toward the South and Western states the most.  Those places attracting the 
most attention are Florida, California, New York, Las Vegas, and the Carolinas.
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Transportation
Air travel is the most popular mode of transportation, regardless of destination or age. Cruise ships 
rank second for Boomer international travelers, while personal vehicles (road trips) tend to dominate 
domestic travel.

*
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Accommodations

Hotels and Motels continue to be the 
most common accommodation 
selections among Boomers.

Approximately one-third of international 
travel will be on a cruise ship, making a 
cruise ship cabin the second most 
mentioned accommodations for 
international travelers.

Among Boomers traveling domestically, 
staying with friends and family is more 
common than a resort, rental homes, or 
a Bed & Breakfast. 

Millennials are far more open to alternate 
accommodations compared to Boomers 
with home rentals (company managed -
16%, Airbnb, etc.- 20%) and bed & 
breakfast (14%) options cited more than 
twice as often for domestic travel.

*



AARP RESEARCH  |  AARP.ORG/RESEARCH  |  © 2017 AARP. ALL RIGHTS RESERVED

Interest in Local Experiences
Partaking in a more authentic, local experience (in terms of eating and touring) garners the interest of 
approximately half of the international Boomer travelers.  That said, staying with locals remains a more 
acquired taste, attracting fewer than one in five.

GenXers and Millennials are more likely to stay with locals while traveling abroad (~30%) and to eat or tour with locals 
(60%, 66% and 61%, 56%, respectively).

Q9c W ile traveling in 2018 w ic of t e following “aut entic” experiences o ou ave interest in?
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Detailed Findings:
General Travel Behaviors
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Travel Loyalty Programs
Most Boomers participate in either an airline and/or hotel loyalty program and will book 
through these companies more often than not.

While fewer Millennials participate in loyalty programs compared to Boomers, those that do are significantly 
more likely to use them versus other options for their leisure travel needs (see appendix for proportions).
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Pros & Cons of Alternative Accommodations
Among those renting private homes (e.g. 
Airbnb, VRBO), the cost savings and 
additional amenities are most attractive.

A preference for hotel services (e.g. room 
service, concierge) is the primary barrier to the 
renting of private homes for leisure travel 
among Boomers.

“Have a
timeshare.”

“Alrea own a
vacation home.”

“Have ha a

with VRBO.”
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While approximately 90% of employed Boomers have vacation time, 2018 shows more of these workers 
anticipate using all or most of this time (68%) than what was reported in 2017 (59%).

In contrast, employed Millennials are more likely to use all/most of their vacation time compared to older generations 
(79% vs. 67% GenXers and 68% Boomers).
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Similar to 2017 trends, the majority of working Boomers do not feel compelled to stay connected to 
work while on vacation.

Among the 56% of employed Boomers who will work on vacation, most try to keep it to under 10%      
of their leisure time.

The importance of staying connected is higher for those who are younger, as is the commitment to working while on 
vacation; it is most prevalent among Millennials.

*
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Boomers, unlike younger generations, do not tend to mix business with pleasure.  
The majority have not and will not extend a business trip to partake in leisure time 
in the same location.
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Boomers like seeing the pictures they are less likely than Millennials to be inspired to travel because 
of them.

Emotions Evoked with Social Media Use

Q15f. Please use t e sli er bar below to in icate ow ou feel w en ou see a frien ’sposts about trips t e ave taken.

*
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Reasons For Posting on Vacations
For those Boomers who use social media, posting vacation pictures is all about sharing and while 
younger generations claim the same, they also admit the postings are sometimes about bragging, 
helping them feel less alone, or an artistic expression.

*
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Other Reasons for Posting
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Different barriers surface by generations/life stage, but for all, cost continues to be at the 
top of the list.  Differences compared to last year are noted below.

Q22 W at if an t ing asprevente ou or mig t prevent ou from taking all of t e personal trips ou’ like to take in 2 *

%in ‘17

s. 12%in 17
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Appendix A:
Methods
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Methodology
A 15-minute online survey was conducted 
among males and females, 20+, who have taken 
at least one trip 50 miles or more away from 
home, with a two-night stay, in the past two 
years.

Respondents were further identified as 
previously using an online travel site within the 
past 2 years and having an intent to travel for 
personal pleasure (non-business travel) in 2018.

The survey was in field from September 12-20, 
2017

A total of n=1,728 surveys were completed; final 
unweighted counts are detailed in the table to 
the right

Final data has been weighted to U.S. Census for 
analysis, by generation
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Counts by Age Segment

The focus of this analysis is 
among Baby Boomers (adults 
age 53-71) who intend to travel 
in 2018.

Millennials (age 20-36) and Gen 
X respondents (age 37-52) have 
also been evaluated to compare 
and contrast travel behaviors for 
2018.

Counts by generation are as 
follows, weighted.
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Appendix B:
Generational Comparisons
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Travel Snapshot By Generation

Base (people): (374) (403) (714)

Base (trips): (544) (460) (548)

Base (trips): (355) (386) (686)

Overall, a substantial portion of 
travelers anticipate both domestic 
and international travel in 2018. 
That said, compared to younger 
generations, Boomers are more 
likely to partake in just domestic 
travel versus experiencing both.

There are significantly more 
Millennial and GenX travelers 
anticipating both domestic and 
international trips in 2018 than 
was reported in 2017.

Among Boomers who anticipate 
international travel, they are more 
likely to be checking a destination 
off their bucket list than those 
younger, where as Millennials and 
GenXers are more likely to take a 
summer vacation abroad than 
those older.

Types of domestic trips 
anticipated do not vary much by 
generation.  GenX travelers are 
most likely to take a weekend 
getaway and Millennials to take a 
domestic celebration vacation.
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Base 374 403 714

Visit a place I’ve alwa swante
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2018 Travel Spend Anticipated

**
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Types of International Trips

abc
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Types of Domestic Trips

abc
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Travel Loyalty Programs

(n=374) (a) (n=403) (b)
Boomers
(n=714) (c)

*
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